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Client Corner 
Meyer Sound Laboratories, Inc.

by Pamela Raumer, Business Development Director

John and Helen Meyer (CEO and EVP, respectively) founded Meyer 
Sound in 1979 to create and support high-quality products for sound 

reinforcement and recording.  Their products are designed to meet the 
real challenges faced by audio practitioners, and their  business’ history 
shows a track record of more than thirty years of innovation, quality, 
performance and support.  Helen  proudly advised that Meyer Sound 
“customers are still using the same equipment they purchased twenty-
five years ago and have never had any problems”.  John  handles the 
technical side of the business and is always looking for ways to develop 
sound equipment to provide a better experience for their customers 
who include: Cirque de Soleil, Celine Dion, Rod Stewart, Metallica, 
Britney Spears, Nora Jones, Andrea Bocelli, The Three Tenors, and 
facilities such as:  Shrine Auditorium, Carnegie Hall, Texas A&M 
Stadium, Zellerbach Hall,  and Royal Albert Hall. 
	 Meyer Sound has been recognized with multiple awards.  Most 
recently, they were honored with their sixth TEC (Technical 
Excellence and Creativity) award for “Sound Reinforcement 

Loudspeaker Technology” for the Meyer Sound UP Junior – an 
UltraCompact VariO Loudspeaker. Every Meyer Sound product 
is built by hand in their Berkeley, CA factory before being shipped 
worldwide.  Their equipment is tested and retested for reliability and 
high performance.  Because audio technology changes quickly, Meyer 
Sound must continue to develop new products. John Meyer has 
been granted over forty U.S. and foreign patents  which have been 
instrumental in Meyer Sound being known as a leading innovator in 
performance audio products.  
	 Helen believes that  not only innovative technology but also the 
long-term relationships developed with vendors, customers and 
employees over the past thirty years have been instrumental in their 
success.  If you would like more information about Meyer Sound 
Laboratories, Inc., visit their website at www.meyersound.com.

Considerations for a Product Recall

By Jim Kohles, Food & Beverage Group Chair

than you would initially think and should 
include the following: 
     1.  Transportation
     2.  Disposal
     3.  Reprocessing
     4.  Public relations
     5.  Reparations
     6.  Legal and accounting
     7.  Terminations
     8.  Replacements
     9.  Restructuring
    10. Finding the cause
    11. Fixing the cause
    12. Subrogation
    13. Marketing 
The entire event’s costs need to be segregated 
and accounted for as separately as possible 
from normal operating costs.  This will be 

A company that has the misfortune to be 
involved in a product recall will have 

many decisions to make, including financial 
and accounting considerations that will 
materially affect the outcome of this event.  
Some decisions will be greatly impacted by 
what planning had been done prior to the 
recall.  For example:  Are there sufficient 
funds available to handle the many costs 
involved in such a situation? Are insurance 
proceeds accessible?  Is there a plan in place 
to manage the recall?  The company will 
want to do the “right” thing, but they may be 
limited in this effort by the availability of the 
funds needed to accomplish that goal.
	 While it may be a daunting task, the first 
step needed is an estimate of the costs that 
will be incurred by implementing a product 
recall.  This list may be more comprehensive 

important for financial statement purposes as a 
recall should be classified and identified as 
non-recurring costs.  It will also be very helpful 
in the planning phase as resources are identified 
and made available.   If any of the funds are 
going to be obtained from a financing source, it 
will be necessary to show the lender the plan and 
to perform to those criteria.  Obviously, product 
recalls are not an area that most lenders are 
anxious to fund, so it will be a difficult financing 
discussion.  Insurance proceeds are really more 
attractive for an event such as this, which means 
planning is important to set coverage limits and 
to decide on a deductible in addition to costs 
that aren’t covered in the standard policies.   

For further information on financial and 
accounting considerations regarding product 
recalls, call your RINA representative.

“RINA has been a part of everything 
we have done for many years.  Early 
on when Meyer Sound was a small 
company, they were extremely helpful 
dealing with someone like me who does 
not have an accounting background.  
RINA has grown with us.”  

—Helen Meyer, 
EVP Meyer Sound Laboratories, Inc.

Making Sense of  The New Employee 
Benefit Plan 403(B) Regulations 
By Jesus Guijarro, Employee Benefit Plan Group Chair

the plan year, audited financial statements will 
probably be required. This report is a required 
attachment to the plan’s Form 5500. The filing 
of Form 5500 will be a requirement regardless 
of the number of participants.

PREPARING FOR THE AUDIT 
REQUIREMENT
Plan sponsors must be cognizant of the new 
requirements and what conforming to the new 
rules entails. It is important that the following 
tasks are scheduled to begin now, as complying 
with the audit requirement presents many 
challenges and will require significant time.

1.	 Gather and review all of your plan 
documents

2.	 Gather (create) signed election forms 
	 for all eligible employees
3.	 Provide service agreement with 

administrator (fee disclosure)
4.	 Hold advisory/investment committee 

meetings and prepare minutes to 
document discussions

New regulations impacting organizations 
with 403(b) plans are effective January 

1, 2009. These revisions include a requirement 
that 403(b) contracts must be maintained 
pursuant to a written plan. As many 403(b) 
contracts do not have a written plan, there 
will likely be a cost associated with satisfying 
this requirement. This plan should contain 
the following terms and conditions:
•	 Eligibility
•	 Benefits
•	 Applicable limitations
•	 Contracts available under the plan
•	 Time and form of benefit distributions
•	 Nondiscrimination rules
•	 Plan termination
•	 Information sharing agreements 
	 with vendors 
Similar to other qualified employee benefit 
plans, 403(b) plans will be subject to the 
Department of Labor (DOL) audit 
requirements.  If your organization has 100 or 
more eligible participants at the beginning of 

5.	 Determine the reporting package available 
from the plan administrator

6.	 Determine the trust opening balances 
(Form 5500 requires disclosure of 
comparative balances)

7.	 Identify the multiple vendors involved 
8.	 Identify loans issued to participants
9.	 Document hardship distributions 
10.	Obtain the ERISA required Fidelity Bond 

from a surety/insurance company
11.	Document timely deposits for employee 

contributions
12.	Produce a census report

The rules and regulations governing benefit 
plan compliance grow increasingly complex.  
Early consideration of the significant 
accounting procedures and internal controls 
could help make the audit more efficient and 
less overwhelming.  

Please contact your RINA representative if we 
can assist you with your first 403(b) plan audit.

100% of the first $25,000 and 75% of 
the remainder).  So if your project costs 
$580,000, you can subtract $136,750 from 
your taxes. Better yet, the credit is now 
available against even the AMT, a very 
important tax advantage. If you can’t use 
the credit in a particular year, the credit 
carries forward 20 years and back one 
year. Plus you get another tax break with 
accelerated federal depreciation of 5 years. 
That’s another tax savings of $170,000. Your 
project now costs just $273,500.
	 Second, there are state benefits. You 
would get $80,600 in guaranteed rebates 
over 5 years, after taxes. State depreciation 
after 5 years knocks off another $12,000.  
Your project now costs just $180,900. And 

while you’ve been receiving rebates, you’ve 
also been saving about 90% on your energy 
bill. That’s another $125,000 based on 
current projected energy costs. Now you’re 
down to a project cost of just $55,900 after 
5 years. Starting in year 6, you begin to 
generate annual energy savings of about 
$29,000 (that’s the original $24,000 energy 
bill adjusted for inflation).You recoup in 
year 7 and then generate $29,000 in savings 
every year thereafter for the remaining life 
of the facility.
	 For homes, recent tax law changes are 
more favorable than ever for a wide variety 
of green devices. In addition to installing 
solar panel or water heaters, you can install 
small wind systems, geothermal heat pumps, 

fuel cells or micro-turbine systems and 
take a 30% federal tax credit against your 
regular or AMT tax.  There is no cap on the 
amount of this credit.  Plus you are eligible 
to participate in the California rebate 
program.  You can also install home energy 
efficient products  such as windows, doors, 
roofs and heating and cooling equipment 
and receive a tax credit for 30% of the 
cost, up to a $1500 credit, if you install by 
December 31, 2010. 
	 There’s never been a better time to go 
green.  RINA is happy to guide you through 
the financial feasibility of your green project.  
Ask your RINA representative to show you 
how to save the planet for your children’s 
future… and make it pay for you now. 

CONTINUED FROM PAGE 1Take Credit for Going Green! 



RINA 
Third Quarter

July 31 

•	 Second quarter 2009 payroll and 
	 sales tax returns due
•	 Qualified retirement plans 
	 2008 Forms 5500 due

August 15

•	 2008 Forms 990, 990-EZ, 990-PF 
	 due for calendar year end exempt 

organizations that filed an automatic 
three-month extension

September 1

•	 County business property tax 
	 payment due

September 15

•	 Final due date for 2008 tax returns for 
calendar year end corporations that filed 
an automatic six-month extension

•	 Final due date for 2008 tax returns 
	 for calendar year end partnerships 
	 and trusts that filed an automatic 
	 five-month extension
•	 Third quarter 2009 estimated tax 

payments for individuals due
•	 Third installment of 2009 estimated tax 

for calendar year end corporations due
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applicable state or local tax law provisions.
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RINA Gives Back
By Pamela Raumer, Business Development Director

Have you recently been assessed your 2009 property value?  If you 
feel your home has been overvalued or if your county assessor 

has reduced your assessed value and you don’t agree with the amount 
of the reduction, you can appeal the decision.  RINA would like to 
share a few tips with you.
•	The best official California information source on property 

assessment is the Property Tax division of the Board of 
Equalization (www.boe.ca.gov).

•	 To  appeal an assessment, submit the Application for Changed 
Assessment form,  BOE-305-AH. The appeal window is generally 
July 2, 2009 to September 15, 2009. Earlier is better.

•	 Assessors generally rely on comparable sales. Sources for sales 
data include MLS listings and Zillow (www.zillow.com).  Zillow 
appraisals are not acceptable but the site will provide recent sales data.

•	 Comparable sales must be before April 1, 2009 and within 
	 your neighborhood.
Counties utilize a third-party “Appeals Board” to decide the 
outcome. You have the right to attend the hearing by yourself or 
with legal representation. 

Please feel free to contact your RINA representative if you would like to 
further discuss appealing a property assessment. We are here to help you.
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Cecile Chiquette, stockholder in RINA’s San Francisco office, joined fellow 
Rotarians on April 25th at Habitat for Humanity Greater San Francisco’s Whitney 
Young Circle construction site for a day of building. The Whitney Young Circle 
development consists of seven new single-family homes which will have four 
bedrooms, two baths and a one-car garage. The homes will accommodate residents 
with mobility impairments and include environmentally friendly components and 
solar photovoltaic roof panels. Twenty-seven members of the Rotary Club of San 
Francisco and members of the Rotaract and Interact Clubs partnered on this day 
to help build these houses as part of their commitment to Rotary at Work Day and 
National Volunteer Week.

Habitat for Humanity Greater San Francisco 

Tips for a Successful  Property 
Assessment Appeal 
by Tim Tikalsky, Real Estate Group Chair

CONTINUED ON PAGE 2

RINA’s Cecile Chiquette (second row, 4th person from the left) at Habitat’s Whitney Young Circle construction site.

RINA is proud to to be listed among the 
Business Times Best Places to Work in 
the Bay Area in 2009.  More than 156,000 
employees at 383 Bay Area companies 
participated in the survey, which asked  37 
questions designed to gauge how happy 
employees were with their work culture, 
management practices, benefits and overall 
compensation. The San Francisco Business 
Times and the Silicon Valley/San Jose 
Business Journal coordinated the project 
and also hosted an April event to honor the 
awardees.  According to Carrie Whisler, 
RINA’s Human Resources Director, “we 
understand the importance of a supportive, 
respectful and healthy workplace so that 
our people feel valued and are happy and 
productive employees.”

We are also proud of the many clients who 
were also honored as a Best Place to Work. 

AUGUST

RINA 
Honored as a 

2009 Best 
Place to Work

Take Credit for 
Going Green! 
By Richard Delle Fave, Staff Accountant

Have you wanted to reduce your energy 
costs but couldn’t justify the initial 

investment in energy-saving devices due to the 
time it takes to recoup?  The great news is that 
recent tax law changes alter the fundamentals 
of that financial decision – whether the project 
is for your home or your business.  
	 Let’s look at a solar project for a business 
where the annual energy bill is $24,000. If 
you invested $580,000 in an 84 KW solar 

facility, based on California rebate payments 
of $.22/kWh for 5 years and projected 
energy bill savings thereafter, you recoup 
after sixteen years. RINA can show you 
how to shorten that payback period to just 
over 6 years. After that, the solar investment 
generates income for your business.
	 First, 30% of the project cost is a credit 
against your federal taxes (subject to a 
limitation on general business credits of 

Many people are inspired to participate in the 
Avon Walk for Breast Cancer for personal 

reasons, and it is no different here at RINA. 
One of our long time employees was diagnosed 

with breast cancer about two years ago, but is 
now happily cancer free. RINA is sponsoring her 

husband and daughter in the upcoming Avon Walk 
in San Francisco on July 11 and 12, 2009. Funds raised 

from the walk support five areas of the breast cancer cause: 
awareness and education, screening and diagnosis, access 

to treatment, support services and scientific research. 
If you would like to support this cause, visit www.

avonfoundation.org and help find a cure! 

 

Avon Walk for Breast Cancer 


